
Definition of Management: 

Management is the process of planning, organizing, directing, and controlling the efforts of 
people and the use of other resources to achieve specific organizational goals efficiently and 
effectively. In simple terms, it involves getting things done through and with people to 
accomplish desired objectives. 

According to Harold Koontz and Heinz Weihrich, 

“Management is the process of designing and maintaining an environment in which individuals, 
working together in groups, efficiently accomplish selected aims.” 

Thus, management is both a science and an art — it applies knowledge and principles (science) 
and also requires personal skills, judgment, and creativity (art). 

 

Essential Characteristics of Management 

1. Goal-Oriented Process: 
Management always aims at achieving specific goals or objectives. Every managerial 
activity — planning, organizing, or directing — is done to accomplish organizational 
aims such as profit maximization, growth, or customer satisfaction. 

2. Universal in Nature: 
Management principles are applicable to all types of organizations — business, 
government, education, or non-profit — and at all levels of management. The nature of 
work may vary, but the functions of management remain the same everywhere. 

3. Continuous Process: 
Management is not a one-time activity. It is a continuous and never-ending process 
because organizations constantly face new challenges, opportunities, and changes that 
require ongoing managerial attention and decision-making. 

4. Multidisciplinary: 
Management draws knowledge and techniques from various disciplines like economics, 
sociology, psychology, statistics, and political science. It combines these fields to 
improve decision-making and problem-solving. 

5. Group Activity: 
Management is concerned with people working together in groups. It cannot exist 
without a group of individuals who cooperate and coordinate their efforts to achieve 
common objectives. 

6. Dynamic Function: 
Management operates in a constantly changing environment. Managers must adapt to 
technological advancements, market fluctuations, and socio-economic changes to keep 
the organization successful and relevant. 

7. Intangible Force: 
Management cannot be seen or touched, but its presence is felt through organizational 



performance, employee satisfaction, and the smooth functioning of all operations. It 
represents the leadership, coordination, and motivation within the organization. 

8. Decision-Making Function: 
Management is essentially about making decisions — choosing the best possible course 
of action from various alternatives to solve problems and achieve goals efficiently. 

9. Both Science and Art: 
Management is a science because it is based on systematic knowledge, principles, and 
theories. It is also an art because it requires personal skills, experience, and judgment in 
applying these principles effectively. 

10. Resource Management: 
Management ensures the optimum use of all resources — human, financial, material, and 
informational — to minimize waste and maximize productivity and profitability. 

 

Conclusion: 

Management is the lifeblood of any organization. It integrates people, processes, and resources 
to achieve desired goals efficiently. Its essential characteristics — such as being goal-oriented, 
continuous, and dynamic — make it vital for success in every type of organization. 

 


